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PRESIDENT’S PAGE
BY: JEFF DECKER
The Petroleum Retailers & Auto Repair Association is having our annual fund
raising Golf Outing at The Meadowink Golf Course on Wednesday, June 5th 2019.
Please mark your calendar.
This year we have once again decided to help out OPERATION HOMEFRONT (OH).
Operation Homefront’s mission is to build strong, stable, and secure military families so they thrive, not simply struggle to get by, in the communities they’ve worked so hard to protect. They offer programs that provide: Relief through short-term critical financial assistance and transitional housing programs, Resiliency
through permanent housing and caregiver support programs and; Recurring Family Support with back-toschool, holiday meals, and other military family programs throughout the year. Operation Homefront has been
recognized for superior performance by independent charity rating services, including a 4-Star rating for ten
consecutive years from Charity Navigator. As trusted stewards of your donor dollars, as 92 percent of OH’s
expenditures goes directly toward delivering programs and services for military families. You can visit their
website at www.operationhomefront.org for more information.
We are asking for your support as a sponsor and/or golfer to help raise funds to provide the assistance
much needed by our service men and women. Pages 10&11 have the applications for donations and golfers.
Thank you very much for your time and consideration of this important event. Together we can make a
difference in the lives of our U. S. Troops and their families.
On page 5 is the application for the scholarship fund. If you have a child graduating from high school or already attending college, trade school, or a business school, please take advantage of the scholarship.
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PA DEP Regulation Eliminating Stage II VOC Controls Moving
Pennsylvania Petroleum Association
April 15, 2019

On April 11, DEP’s Air Quality Technical Advisory Committee voted to recommend DEP move ahead with a
proposed regulation phasing out Stage II VOC controls at gasoline service stations because that early
technology has been overtaken by better controls on vehicles themselves.
The draft regulation is also on the agenda for DEP’s Small Business Compliance Advisory Committee is
scheduled to discuss the VOC/methane control regulation at its meeting on April 17. DEP’s Citizens Advisory
Council is also part of the review process.
It will still be several months before it hits the Environmental Quality Board agenda where it would be formally
adopted as a proposed regulation for general public comment.

Quality GASOLINE and TRANSPORT Service Since 1972

Celebrating 25 Years of Dependable Service to Independent
Gasoline Retailers in Western PA
Great Reputation, Competitive Pricing
Branded/Unbranded Gasoline, E85, Bio Diesel, On Road/Off Road, Kerosene
Contact Ron Rotolo 724-333-5964
Email: ronr@reedoil.com
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For the twenty fifth year, the Petroleum Retailers & Auto Repair Association is sponsoring two $500
College Scholarships to be awarded to a member’s son or daughter. The applicant must be the child of a
current member of PRARA and must be graduating from high school in 2019 or are already attending a
college, trade school, business school, etc. Applicant must be enrolled as a full time student. Postgraduate
students are not eligible. The student must begin classes within 13 months of the award date.
To be eligible, the member must submit the name, address, and telephone number of the child, along
with the name of the high school the applicant will graduate from or the name of the college, trade school,
business school, etc. already attending to the Association office. The application below must be mailed to
the PRARA office by May 30th. (The postmark) No phone applications will be accepted.
Every applicant will be given a list of three-digit numbers. The child, who holds the three-digit
number corresponding to the Pennsylvania lottery on Monday, June 10 and Tuesday June 11, will be the
winner. Who ever won Monday’s lottery is not eligible to win Tuesday’s lottery. The applicant closest to
the number on Tuesday’s lottery will be the winner. The winners will be based on the 7:00 pm drawing for
both nights. Winners of previous scholarships are not eligible to participate. The PRARA Board of
Directors will vote to resolve any disputes.
The scholarship maximum is $500 each. The check will be made out to the student and the school of
his/her choice. Proof of registration must be provided before check is issued. The scholarship is not limited
to potential college students, but to anyone wanting to further their education, whether it is college, trade
school, business school, etc.

PRARA
1051 Brinton Road Suite 304
Pittsburgh, PA 15221
412-241-2380

SCHOLARSHIP FUND
2019 APPLICATION
Member’s Name: ________________________________________________ Phone:
____________________
Business Name:
____________________________________________________________________________
Address:
__________________________________________________________________________________
City: ____________________________________________________ State: __________ Zip:
_____________
Applicant’s Name: _______________________________________________ Phone:
____________________
Home Address:
____________________________________________________________________________
City: ____________________________________________________ State: __________ Zip:
_____________
Did you or will you graduate this year? _________
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Republican Lawmaker Introduces Bill In Congress To Raise Tobacco Purchasing Age
Pennsylvania Petroleum Association
April 8, 2019

Last week, U.S. Rep. Robert Aderholt (R-AL) introduced legislation to raise the age to purchase tobacco
products from 18 to 21 across all states and territories. The bill would also tighten the age verification of online
sales of tobacco products.
The bill was introduced amid FDA’s e-cigarette crackdown on the sale of e-cigarettes and other tobacco
products by retailers.
Aderholt cited data from the Food and Drug Administration (FDA) that shows 15 to 17-year-olds are
getting access to tobacco products from older friends who are legally allowed to purchase them.
Meanwhile, Altria, which recently purchased e-cigarette company Juul, recently announced its support
for raising the tobacco age to 21.
Meanwhile, PMAA continues to take the FDA e-cig crackdown announcement seriously because it
would essentially ban flavored e-cigarette sales in convenience stores.
Although, convenience stores would continue to be able to sell tobacco and mint/menthol flavored ecigarette products, they would not be able to sell other flavored products unless minors are prohibited from entering the stores or those products are sold in a separate section of the store that minors are prohibited from accessing.
Please reach out to your lawmakers and urge them to tell the White House not to ban sales of flavored ecigarette products at convenience stores
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CCAC WEST HILLS CENTER
1000 MCKEE ROAD
OAKDALE, PA 15071
412-241-2380

Emission Inspection
April 22,24,29
June 12,17,19
State Inspection
May 6,8,13,15
June 11,13,18,20

Bolger Brothers, Inc
1028 Burns Ave.
Altoona , PA 16601
Phone: 814-944-4059
Fax: 814-944-8766

General Contracting:

C-Store Site work, New construction, Additions

Petroleum Construction:

Complete New Installation, Tank top Upgrades, Dispenser Replacement.
Canopy’s, Underground Tank Installation and Removals.

Sales: With a long list of products to meet your every need.

Gilbarco, Passport, Veeder Root, OPW,

Franklin Fueling, Husky just to name a few.

Service:

Gilbarco, Passport, Veeder Root and Passport

Site Inspections:
For more information or a competitive free quote contact our Pittsburgh Office 724-602-7882
Reggie Barnett
rbarnett@bolgerbrothers.com
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PRARA 29th Annual Spring GOLF CLASSIC
June 5, 2019
MEADOWINK GOLF COURSE
4076 BULLTOWN ROAD
MURRYSVILLE PA 15668
PETROLEUM RETAILERS AND AUTO REPAIR ASSOCIATION IS SPONSORING A GOLF OUTING TO BENEFIT OPERATION HOMEFRONT. THE DAY WILL BEGIN WITH COFFEE AND DONUTS AT 8:30 A.M. FOLLOWED BY A SHOTGUN START AT 9:00 A.M.
THE COST INCLUDES 18 HOLES OF GOLF, CART, BREAKFAST BEFORE GOLF, LUNCH AT THE TURN, BUFFET DINNER, AND
PRIZES.

DIRECTIONS: PARKWAY EAST

TO EXIT AT RT. 22 MURRYSVILLE. AT 7TH LIGHT, MAKE LEFT (MCDONALD’S ). GO
STRAIGHT THROUGH ON SARDIS ROAD ABOUT 3 MILES. GO PAST MURRYSVILLE GOLF COURSE, MAKE FIRST LEFT ONTO
BULLTOWN ROAD. MEADOWINK IS ON THE LEFT.

FOR MORE INFORMATION, PLEASE CALL THE PRARA OFFICE AT 412-241-2380
COST: $95.00 PER PERSON

MAKE CHECKS PAYABLE TO:
PRARA
MAIL WITH COMPLETED FORM TO: 1051 Brinton Road, Suite 304
PITTSBURGH PA 15221

MANY CASH SKILL PRIZES
__________________________________________________________________________________________________________________________________________________

Y ES, I WANT TO PLAY!!____
ENCLOSED IS A CHECK FOR $_________________FOR________GOLFERS.
NAME: ______________________________________________________P HONE___________________________
COMPANY: ____________________________________________________________________________________
ADDRESS: ____________________________________________________________________________________
CITY: ______________________________________________________ PA ZIP:__________________________
NAME _______________________________________________________________________________________
PARTNER_____________________________________________________________________________________
PARTNER ____________________________________________________________________________________
PARTNER ____________________________________________________________________________________

*Foursome Information and payments must be received by May 30, 2019
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2019 PRARA Annual Spring Golf Classic
June 5, 2019
to Benefit OPERATION HOMEFRONT
Meadowink Golf Course
4076 Bulltown Road
Murrysville, PA 15668
Name ____________________________________ Phone _____________________________________
Business Name ________________________________________________________________________
Address ______________________________________________________________________________
City ________________________________State ______ Zip ___________________________________

HOLE SPONSOR
$100
SILVER_____

$200
GOLD____

$500
Corporate _______

__________________________________________________________________________________
(Name as you want it to appear on the Hole Marker)
Breakfast Sponsor $200 _____________________________________________________________

(Call the PRARA office for availability)

(Name as you want it to appear on sign)

Lunch Sponsor $300 ________________________________________________________________

(Call the PRARA office for availability)

(Name as you want it to appear on sign)

Please return this form and your check for Hole, Breakfast and/or Lunch sponsorship to the PRARA
office by May 30, 2019 so that we can guarantee a Hole marker and/or Sign.

PRIZE DONATION
Prize to be donated _______________________________________________________________
Does prize need to be picked up? _______________

We would appreciate it if you would let us know what prize you will be donating and if pickup is
necessary.
Please contact us at the PRARA office by May 23, 2019.
Make Checks Payable to:
Mail with Completed Form to:

PRARA
1051 Brinton Rd, Suite 304,
Pittsburgh, Pa. 15221
or Call us at 412-241-2380.

Thank you for your donation!!
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Senate Leader Mitch McConnell to Introduce Legislation Raising Minimum
Tobacco Purchase Age to 21 Nationwide
Convenience Store News
4/19/2019

WASHINGTON, D.C. — Efforts to bring Tobacco 21 to the federal level is about to get a big boost.
In May, U.S. Senate Majority Leader Mitch McConnell (R-Ky.) will introduce legislation to raise the legal
minimum age to buy tobacco products from 18 to 21. The bill will cover all tobacco products, including
vaping devices.
"For some time, I've been hearing from the parents who are seeing an unprecedented spike in vaping among
their teenage children. In addition, we all know people who started smoking at a young age and who struggled to quit as adults. Unfortunately it's reaching epidemic levels around the country," McConnell said.
"My legislation will be similar to the current system, where retailers have the responsibility to verify the
age of anyone buying tobacco products — we'll just raise the age from 18 to 21. Twelve states have enacted
laws to raise the purchasing age of tobacco products to 21. These bills will serve as helpful guidance as I
craft my federal legislation," he said, adding that his proposal will exempt military members similar to state
measures.
McConnell's announcement came during a press conference with Ben Chandler, president and CEO of the
Foundation for a Healthy Kentucky; Kentucky State Sen. Julie Raque Adams (R-36th District); and Kentucky State Rep. Kim Moser (R-64th District).
The news drew the support of tobacco industry stakeholders like Altria Group Inc. and Juul Labs Inc.
"Altria strongly supports raising the legal age of purchase for all tobacco products, including e-vapor, to
21," said Howard Willard, chairman and CEO of Altria. "This is the most effective action to reverse rising
underage e-vapor usage rates. Now is the time to move to 21 and we welcome Sen. McConnell's leadership
on this important issue."
In late October, the Richmond, Va.-based tobacco leader voiced its support for federal legislation that
would increase the legal minimum age to buy tobacco products to 21, adding it thinks it makes sense to increase the legal age through a phased-in approach, as Convenience Store News previously reported.
In March, San Francisco-based Juul also lent its support to Tobacco 21 efforts,launching ads in favor of
measures in several states. IIt echoed that support following McConnell's announcement on Thursday,
April 18.
"We commend Sen. McConnell for announcing this legislation as we strongly support raising the purchasing age for all tobacco products, including vapor products, to 21 and have been actively supporting legislation to do this at the federal level and in states across the country," said Juul Labs CEO Kevin Burns.
"Juul Labs is committed to eliminating combustible cigarettes, the number one cause of preventable death
in the world and to accomplish that goal, we must restrict youth usage of vapor products. Tobacco 21 laws
fight one of the largest contributors to this problem — sharing by legal-age peers — and they have been
shown to dramatically reduce youth usage rates. That is why we will continue to work with lawmakers
across the country to enact these effective policies," he added.
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Cleanliness, Relevant Promotions Drive Fuel-Only Customers Inside a C-store
Convenience Store News
3/28/2019

Frequent customers cite the following factors as having
a strong or moderate influence in their opinion of a store before
stepping inside:
 Store design and upkeep (82.54 percent)
 Cleanliness of the fuel area (79.7 percent)
 Quality of lighting (79.6 percent)
 Brand reputation (58.6 percent)
 Opinions of friends and family (55.12 percent)
Moving inside, GasBuddy found that restrooms matter.
According to the survey results, 22.6 percent of consumers said
they frequently make a purchase after using the restrooms at a cstore. Another 56 percent said they occasionally make a purchase.
However, the restrooms must be clean. Nearly twothirds of consumers said they have visited a gas station's c-store
with the intention of using the restroom, but decided to leave and
go elsewhere.
Top reasons for avoiding a c-store's restroom are:
Restrooms were dirty;
Restrooms were outdated and/or poorly maintained;
C-store was outdated and/or poorly maintained;
Restroom required a key or an access code; and
Customer did not feel safe.

BOSTON — The majority of fuel sold in the United States is
sold at convenience stores. However, getting motorists to come
inside the store after filling up has been an ongoing challenge for
the convenience channel.
Citing State of the Industry data from NACS, the Association for Convenience & Fuel Retailing, GasBuddy noted that
a convenience store's inside sales generate almost three-quarters
of all gross profit dollars. Yet, some estimate that a similar number of consumers fill up and drive away — never coming inside
to make additional purchases.
Converting those forecourt customers to inside customers is not impossible. In a new study, Canopy to the Store, GasBuddy found that conversion depends on a c-store operator's
ability to meet consumer needs of safety, cleanliness and hospitality. Additionally, consumers show "a strong interest" in specific strategies and promos that can move them from the pumps
to the store.
GasBuddy released a report summarizing the findings
from its surveys conducted in July 2018 and December 2018.
Chief among its findings: Curb appeal matters.
Calling the forecourt "the first handshake that welcomes
customers to the store," GasBuddy explained that consumers are
unlikely to go inside a store if they perceive it as dirty, boring or
unexceptional. Reputation matters as well.

Con’t. on page 14

Consultants / Insurance Brokers

Join the growing number of PRARA members

who insure with Bulava & Associates.
Bulava & Associates values our professional affiliation with the Petroleum Retailers and Auto Repair
Association -- and the opportunity to provide business insurance protection to members like you.
If your business is already insured through our agency, we thank you and pledge to continue working
hard to earn your trust!
If you’re not currently insured with us, why not join the growing number of your PRARA associates
who place their confidence in Bulava & Associates to protect their hard-earned assets?
For more Information, contact us today
www.bulavainsurance.com (724)-836-7610 Fax (724)-836-7626
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Con’t. from page 13
GasBuddy's report also revealed that knowing that a
convenience retailer was committed to clean, quality restrooms
would probably influence nearly 42 percent of consumers and
definitely influence 27.19 percent.
"Every restroom visit is a sales opportunity. It's a chance to connect with fuel-only customers who would otherwise rarely — or
never — wander inside the store. Unfortunately, retailers who
provide outdated, dirty, or poorly maintained facilities are not
equipped to leverage this opportunity," GasBuddy stated, calling
restrooms "a litmus test for overall store quality."
STRATEGIES & PROMOTIONS
Beyond the look and feel of a store, convenience store retailers
need to reach fuel-only consumers where they are — on their
phones. According to GasBuddy, more than half of consumers
look at their smartphone while refueling and, more notably,
nearly three our of four consumers aged 18 to 34.
"This opens many opportunities to drive in-store sales through
relevant offers and promotions," the report noted.
Fuel discounts can hit the spot. In a recent GasBuddy study, 65
percent of consumers said gas prices impact their ability to
spend money on other items and services.
Relevant orders also deliver results. When asked which kinds of

mobile ads influence their decision to visit a convenience store
brand, consumers said:
 Healthy food options;
 Redeemable coupons for convenience store products;
 Loyalty rewards for convenience store products; and
 Loyalty rewards for fuel savings.
The Canopy to the Store report also found that nearly
71 percent of consumers surveyed belong to a rewards program
for a c-store or gas station. Of those, 48.78 percent use a rewards program very frequently, 34.2 percent somewhat frequently, 12.84 percent somewhat rarely, and only 4.17 percent
very rarely.
Minimal savings and discounts on products consumers
don't purchase are among the reasons why they rarely use a rewards program.
A c-store retailer can change consumers' minds, however, if the program offers consumers the ability to: build up
points to spend on what they choose; earn discounts on fuel for
in-store purchases; and get discounts on products they purchase
daily or weekly.
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New Consumer Research Shows High Level of Concern Over Data Security at Fuel Pumps
percent are concerned with the privacy of financial data.
Baby boomers (70 percent) are more concerned with the
security of their financial data than are younger generations.
Thirty-six percent of consumers said they are
somewhat satisfied regarding the purchasing experience at
c-stores and gas stations, compared to the 27 percent who
are very satisfied, and 21 percent who are neither satisfied
nor dissatisfied. Sixty-nine percent of baby boomers are
satisfied with their payment experience, ahead of younger
generations.
When evaluating their preferred method of payment at c-stores and gas stations, 55 percent prefer credit
or debit cards while 21 percent prefer cash. Consumers in
the northeast are the least likely to prefer credit/debit at 47
percent, compared to those who live in the Midwest (64
percent), the West (56 percent) and the South (52 percent).
Those in the Northeast also prefer cash the most (26 percent) compared to the Midwest (18 percent), the West (22
percent) and the South (21 percent).
"As Gen Z continues to gain purchasing power,
retailers and merchants need to consider offering digital
wallet payments as an option or be left out," Tadele said.
"By addressing security through tokenization, point-topoint encryption and fraud prevention and detection tools,
merchants are increasing consumers' confidence in using
these convenient channels of payment."

Convenience Store News
4-15/2019

NAPLES, Fla. — More than six in 10 (62 percent) U.S.
adults are concerned about the security of their financial
data when they pay at gas pumps and convenience stores,
according to a new survey from YouGov and ACI Worldwide, a provider of real-time electronic payment and banking solutions.
The study examined the shopping and payment
habits of Americans at grocery stores as well as fuel and cstores.
Just 7 percent of surveyed consumers prefer to pay
with a mobile app at c-stores and gas stations, but of the 10
percent who have used a mobile app, 83 percent are satisfied with their experience in terms of speed and convenience.
"Skimming devices at gas pumps are frequently
used to steal consumers' financial data, hence the high
level of concern with data security at gas pumps," stated
Benny Tadele, vice president, merchant solutions, ACI
Worldwide. "However, few consumers are aware that digital wallet payments are not only faster and easier, but they
are generally more secure than traditional methods of payment."
When it comes to digital payments at the gas pump
or the c-store cash register, 62 percent of consumers are
concerned with the security of their financial data and 52
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MEMBER TO MEMBER SERVICES
ACCOUNTANTS

J.E. Robinson
Murrysville, PA
412-423-1093
ATM

ATM Cash World
Tom Ranallo
Pittsburgh
800-937-3169
ATTORNEY

Andrew Klaber
Chartwell Law Offices
Sewickley, PA
412-741-0600
CLEANING CHEMICALS

Apter Industries
Rick Gobel-McKeesport, PA
412-672-9628
COMPUTERS

Computer Solutions
Dick Norchi-Allison Park, PA
412-369-8896
CONSULTING

Creek Run LLC
Dean Johnson-Canonsburg, PA
412-419-2981
Enviric, Inc.
Victor Unger-Bairdford, PA
724-265-5100
S.I.S.
J.R. Bachor-Tarentum, PA
724-224-1220

ENVIRONMENTAL TANKS &
UPGRADES

Flynn Environmental, Inc.
Michael Flynn-Pittsburgh, PA
800-690-9409

INSURANCE

Bulava & Associates
Joe Bulava-Greensbug, PA
724-836-7610

Pinnacle Group LLC
Groundwater & Environment Svc. Inc. Kirk Haldeman- Pittsburgh, PA
412-816-1000
Jon Agnew
Cranberry Township, PA
LUBRICANTS AND ANTIFREEZE
800-267-2549 ext. 3636
Letterle & Associates, LLC
Lou Letterle-Allison Park, PA
412-486-0600

Oil Service, Inc.
Joe Schmidlin-Pittsburgh, PA
412-771-6950
Www.oilservice.com

Shockey Excavating
George Shockey
724-282-3669
George I. Reitz & Sons
East Pittsburgh, PA
412-824-9976
McRo Construction Inc.
Donald Rothey Jr.
Elizabeth, PA
412-384-6051
S.I.S.
J.R. Bachor-Tarentum, PA
724-224-1220

We have noticed some of the calls to the PRARA office from
landlines are not making
it to the office. The caller
is being told the phone
number is no longer in
service or being routed to
somewhere else and then
being disconnected. If
this happens, please use a
cell phone to call the
office. The problem isn’t
our line but some of the other landlines trying to reach the
PRARA office. This problem only happened a few times. Sorry
for any inconvenience this may cause.

18

PRARA NEWS

May 2019

MEMBER TO MEMBER SERVICES
PARTS/PETROLEUM EGUIP

PETROLEUM

George I. Reitz & Sons, Inc.
East Pittsburgh, PA
412-824-9976

Kehm Oil Company
George Kehm-Oakdale, PA
412-921-5200

Bolger Brothers
Reggie Barnett-Altoona, PA
724-602-7882

PPC Lubricants
Dave Ondik
412-719-0063

PARTS CLEANER

Kleen-line
412-466-6277
PETROLEUM

Bolea Oil Products
Robert Bolea-Coraopolis, PA
412-264-1130

R&W Oil Products
Richard Smith
McKeesport, PA
412-678-6121
Reed Oil Company
Ron Rotolo-New Castle, PA
800-922-5454
REMODELING

Bradigan’s Inc.
Andy Bradigan-Kittanning, PA
724-548-7654

McRo Construction Inc.
Donald Rothey Jr.
Elizabeth, PA
412-384-6051

Center Independent
Doug Friend
724-622-4835

S.I.S.
J.R. Bachor-Tarentum, PA
724-279-3360

Countywide Petroleum
Tim Redshaw-Pittsburgh, PA
317-750-8273

SITE INSPECTION &
TECHNICAL SERVICES

Enviric, Inc.
Victor Unger-Bairdford, PA
724-265-5100
George I. Reitz & Sons, Inc.
East Pittsburgh, PA
412-824-9976
S.I.S.
J.R. Bachor-Tarentum, PA
724-224-1220
TAXES

J.E. Robinson
Murrysville, PA
412-423-1093
USED TIRE PICKUP

Penn Turf 814-696-7669
Dan’s 724-529-7621
Liberty 888-868-0097
UNDERGROUND STORAGE TANK/
LINE TESTING

Enviric, Inc.
Victor Unger-Bairdford, PA
724-265-5100

Glassmere Fuel Service
Dell Cromie-Tarantum, PA
724-265-4646

George I. Reitz & Sons, Inc.
East Pittsburgh, PA
412-824-9976

Global Partners LLC
Raymond Schratz
781-777-3588

Total Tank Works LLC
Sean Tosadori-East Butler
724-285-4258

ATTENTION
PRARA Members
The board minutes will be made available upon the members request.
The board minutes will no longer be published in the monthly newsletter.
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Calendar of Events

Upcoming Events

National Day of Prayer

May 2

PRARA Golf Outing

Cinco de Mayo Day

May 5

Scholarship Drawings

Nat ’ l Nurses Day

May 6

Mother ’ s Day

May 12

Armed Forces Day

May 18

Memorial Day

May 27

Business Hours:
Monday
8:30-3:30
Tuesday
8:30-3:30
Wednesday 8:30-3:30
Thursday
8:30-3:30
Friday
Closed
Contact:
Phone:
412-241-2380
Fax:
412-241-2815
www.prara.com

Petroleum Retailers & Auto Repair Association
1051 Brinton Road Suite 304
Pittsburgh PA 15221
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